










Executive’s Guide to 
Systems Integrators
This annual stand-alone supplement will again be in 
the August issue of Security Technology Executive.  
It is the only publication devoted to the systems  
integrator and their importance to the end user.  
EGSI is a key marketing vehicle in 2009.
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Locks & Door Hardware, 
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Vendor Roundtable: 
  RFPs
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Implementing Metrics that Matter,  
a Two-Part Series

Visitor Management: From Software 
to Cards

Video Storage Options Moving to an IP-based Solution Public Facilities Visitor & ID Management, Cards & 
Badges, Information Security

Video Surveillance Solutions: 
  �Multi-book Supplement for Users, 
Integrators & Dealers

March 
2-8-09 

Crisis Management &  
Business Continuity

Wireless Access Control Network Video Applications Integrating Video and Access Control Gaming/Casinos Video Monitoring Equipment,  
Megapixel Cameras

ISC West, Las Vegas, 
GOVSEC,  Washington, DC
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3-7-09 

Planning a Major  
Security Systems Retrofit

Smart Cards and Biometrics Digital and Network Video  Wireless Mesh for Recording Corporate Campus  
Surveillance and  
Communications

Power Supplies,  
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End-User, Integrator,  
Vendor Roundtable:  
  Planning a Retrofit

 PSA-TEC, Chicago, IL 

May  
4-9-09

Product Protection &  
Supply Chain Security

RFID and Asset Tracking Video Analytics IP Camera Applications Retail Loss Prevention Devices,  
Dome Cameras

Access Control Solutions: 
  �Multi-book Supplement for Users, 
Integrators & Dealers

IFSEC, Birmingham, UK, 
Global Security Operations 2010

June  
5-9-09 

Evaluating a Security Purchase 
Before You Write the Check

Web-Hosted Access Control High-Volume Storage:  
Finding Cost Effective Solutions

Managing Your Data Assets Healthcare Intercoms, Video Transmission End-User, Integrator,  
Vendor Rountable:  
  Systems Evaluation

July  
6-9-09 

Public/Private Partnerships Hard Security: Barriers to Bollards Thermal Imaging and  
Day/Night Cameras

Protecting the Network Homeland Security Video Storage, Biometrics,  
Vehicle Security, Turnstiles

August 
7-9-09 

Calculating ROI and TCO  
for Technology and Services

Working with IT on Access Control Remote Surveillance Strategies Emergency Communications and Mass Notification Educational Institutions IP Cameras, Racks & Consoles End-User, Integrator,  
Vendor Roundtable: 
  ROI/TCO Evaluation

Executives’ Guide to 
Systems Integrators: 
  Exclusive STE Supplement

Global Security Operations 2010

September 
8-8-09 

Establishing a Risk-Based  
Security Strategy

Outsourcing Access Control Video Application Roundtable Roadmap for Enterprise Security Airports and Seaports X-Ray & Detection Equipment,  
Video Analytics

STE Security Innovation Award:     
  Gold Medal Winner

ASIS, Anaheim, CA 

October 
9-9-09 

Managing the  
Project Manager

Identification Card Initiatives Video Troubleshooting Voice Over IP (VoIP) Municipal and  
Government Facilities

Enterprise Security Platforms,  
Perimeter Security,  
Information Security

End User, Integrator, 
Vendor Roundtable: 
  Project Management

STE Security Innovation Award: 
  Silver Medal Winner

November 
10-9-09

Security Impact of Regulatory  
and Compliance Issues

Single Sign-On Access Control Video Monitoring Center  
Ergonomics

H.264 Technology and Beyond Banking and Financial Lighting, Card Readers & Printers,  
IP Access Control

IP & Intelligent Video Solutions: 
Multi-book Supplement for Users, 
Integrators & Dealers

December 
11-7-09 

Establishing a  
Global Security Strategy

Major Trends in Access Control Getting the Most from an  
Analog System

IP Video Standards Critical Infrastructure Thermal & Day/Night Cameras, 
Cabling & Cable Management 

End User, Integrator, 
Vendor Roundtable: 
  Global Security

Product Solutions Digest: 
  Exclusive ST&D Supplement 

A supplement to 

Enter the Matrix
Barona Valley Ranch Resort and Casino Deploys  

First-of-its-Kind Video Surveillance 

November 2007
FEBRUARY 2008

Video Technology
& Applications

SECURITY ON THE ‘ISLAND’:  

�%��Measuring Total Cost 
 of Ownership

�%��City of Akron Embraces IP

�%��Take it Up a Notch: Physical 
 Security Intelligence

�%��The Sensor Side of 
 Video Management

PLUS: 
Video Product Showcase

SUPPLEMENT TO:
Security Dealer & Integrator

Security Technology & Design

Video Finds Value  
Fit at NY School

www.securityinfowatch.com

ALSO INSIDE:
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�t���4�U�B�U�F���#�Z���4�U�B�U�F���-�J�T�U�J�O�H�T���P�G���"�W�B�J�M�B�C�M�F��
�4�Z�T�U�F�N�T���*�O�U�F�H�S�B�U�P�S�T

A supplement to Security Technology & Design

From Security to Facility Management, Bryan Mehaffey 
of Florida’s Ave Maria University and His Integration 
Firm Have Created a Campus that’s a Showcase for 
Total Systems Integration

Technology 
Contracting
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Multi-magazine supplements help you reach 
an expanded circulation base
Security Technology Executive and sister publications Security Dealer & Integrator and Locksmith Ledger International are 
the market leaders for expanding your audience reach with technology-specific supplements. In February and November 
2009 both STE and SD&I will collaborate on two Video supplements that will reach more than 59,000 subscribers.*

In May 2009, STE, SD&I and Locksmith Ledger will join forces to produce its 6th annual Access Control Trends & Technology 
supplement that will go to a combined circulation of more than 71,000.*

*Publisher’s Own Statement
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Launched in September 2004, SecurityInfoWatch.com has set the pace for 
what a true online information service can be for the industry. SecurityInfo-
Watch.com offers programs that will allow exclusive opportunities to target 

specific niches, both vertically targeted strategies for lead generation, as well as 
horizontally broad exposure for brand-building and awareness. As part of the 
program, the client has the opportunity to engage in both place-based market-
ing (banner) and outbound sponsorship/direct response channels.

About the site and its audience
The site is the online home for our industry-leading publications, Security Dealer 
& Integrator, Security Technology Executive and Locksmith Ledger International

Primary audiences who visit SecurityInfoWatch.com include the following:

• �Security Directors, Facility Directors, C-Level readership with facility/security 
responsibilities within private, government, and institutional commercial concerns

• Security Dealers and Installers

• �System Integrators and specifying systems design consultants

• �IT/MIS directors with responsibility toward IT asset protection and manage-
ment of security systems networks.

• �Visitors come from more than 20 countries 
around the world!

Coming off the site as well is a series of opt-in 
e-newsletters with content geared to their specific 
audiences:

• �Security Frontline – Weekly for end-users and 
integrators – 24,302 opt-in subscribers

• �Security Markets and Systems –Weekly for 
security dealers and distributors – 9,557 opt-in 
subscribers

• �Security ProductWatch – Monthly product 
showcase for the entire industry – 21,112 opt-in 
subscribers

• �Security EventWatch – Monthly events newsletter 
for entire industry – 22,282 opt-in subscribers.

• �Dealer eblast – news and promotions targeted 
to Dealers – 11,240 opt-in subscribers.

• �End User eblast – news and promotion targeted 
to End Users – 17,730 opt-in subscribers.

SecurityInfoWatch.com
The Undisputed No. 1 in Interactive Marketing

Site Metrics
Average Unique Visitors/day:................................2,130
Unique Monthly Visitors:......................................59,664
Monthly Page Views:........................................283,329
Average time on site:......................7 minutes, 25 seconds
Site Metrics measured by BX/Omniture, Sept. 2008

SecurityInfoWatch.com receives more traffic than any other 
security web portal in the industry by a more than 4 to 1 
margin!

Here is how SecurityInfoWatch.com offers a variety of opportunities for 
you to take your message to your core markets:

• �Display Ads – Rotating and fixed ads on home or interior pages can 
increase exposure to influential customers. AdRelevance reports 63% 
of all online ads are created for branding purposes.

• �Market/Product Section Sponsorships – Research shows that when 
targeting a niche market, most effective online programs include con-
textual advertising as a central building-block to strategy. SIW offers 
more than 25 unique vertical market/product sections that allow you 
to narrow-cast your message to just those decision-makers. 

• �e-Newsletters – Whether you are looking to reach end-users, dealers 
or the entire market, SIW has weekly and monthly e-newsletters to 
allow you to target these audiences. All e-newsletters offer exclusive 
sponsorships that include two advertising positions above the fold 
plus one text ad position below the fold. Your message does not fight 
for attention. Our e-newsletters are 100% opt-in subscribers and are 
updated constantly. 

• �Web Casts – SIW offers both editorially driven webinars with multiple 
sponsors as well as customized content for sole sponsored webinars. 
Both are delivered to decision makers where they want to view it. 
Web casts are great for sales lead generation and are a direct com-
munication path to talk to your prospects — LIVE!

• �Pod Casts – SIW was the first in the security industry to offer these 
regularly produced audio presentations of industry trends and break-
ing news. SIW Radio has quickly grown to be an important source 
for industry players and is now offering sponsorship opportunities to 
leading companies.

• �Buyers’ Guide Enhanced Listings – The SecurityInfoWatch.com Buy-
ers’ Guide is the industry’s most comprehensive list of companies that 
service this important market. A Premium or Featured listing, means 
your listing is moved to the top of the list or highlighted – it stands out 
from your competitors. 
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• �Video Network – Video marketing is the hottest new effort online yet and 
it is a unique, effective way to market your products in action. The SIW 
Video Network allows you to leverage the power of video to highlight 
your competitive advantages, showcase your customers using your 
products and announce exciting new products or services coming to the 
market.

• �Customized E-mail Campaigns — No spamming! Our lists are 100% 
opt-in and sponsored exclusively by YOU. E-blasts can work to secure 
instant purchases and help to increase traffic to your website with links 
embedded in the page.

To learn more about integrating these programs into  
your marketing strategies for 2009, contact your  
Cygnus Security Group sales representative

Cygnus Print Advertisers
2009 Rates

Non Print Advertisers
2009 Rates

Homepage Rotating Leaderboard $1,450 $1,800
Fixed 120 x 60 Above the fold 1,385 1,660
Fixed 120 x 60 Below the fold 895 1,075
Fixed 300 x 250 Below the fold 1,220 1,465
Fixed 468 x 60 Below the fold 1,060 1,275

Eyeblaster 300x300 on Homepage and ROS 2,000 2,350
Audience Sections Executive, Dealer, Integrator, or 

Manufacturer section
Fixed 300 x 250 1,095 1,310
Fixed 120x60 610 705

Section Fixed Positions Product or Market Sponsorship 1,990 2,420
120 x 600 (Skyscraper) 1,300 1,990
480 x 60 (Banner) 885 1,060
120 x 60 (Mini-Banner) 615 735

ROS 120 x 600 (Skyscraper) 1,310 1,565
480 x 60 (Banner) 1,060 1,270
120 x 60 (Mini-Banner) 610 740

eNewsletters EventWatch (Monthly) 4,815 5,855
FrontLine (Weekly to End Users) 3,150 3,780
Markets & Systems (Weekly to Deal-
ers/ Integrators)

2,250 2,860

Industry Wrap-Up (Weekly) 2,825 3,825
ProductWatch (Monthly) -- Per Spot 965 1,150

Webinar all-inclusive marketing campaign 14,250 17,500
PodCast Series sponsorship (per month) 2,000 2.500
E-mail Blasts E-Mail Blasts -- Entire list (End Users 

and Dealers)
5,855 6,095

E-mail Blasts -- Dealer/Distributor 
Group only

2,250 2,645

Email Blasts -- End User/Integrator 
Group Only

3,945 4,830

Your Advertising Investment is Safe and Monitored!

A ll marketing programs on 
SecurityInfoWatch.com include 
your receiving reliable, 3rd party 

reporting on campaign performance, 
both for onsite and outbound pro-
grams. You have both peace-of mind 
and quantifiable results allowing you 
to see what’s working and what can 
be expanded.

Interactive Ad Sizes 
We accept ads in GIF, JPEG and 
Rich Media formats. Other formats 
must be tested and approved on a 
case-by-case basis. 
To develop a customized online mar-
keting solution, contact the publisher 
at (800) 547-7377 ext. 2229. 

Maximum file size: 
• Banner
16k animated Gif or Jpeg,  
35k rich Media 
• �Leaderboard, Sponsorship or 

Skyscrapaper
30K Animated GIF or JPEG,  
50K Rich Media
• Button
10K Animated GIF or JPEG,  
25K Rich Media
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Print display advertising rates
SPACE 1X 6X 12X 24X

Full Page $5,805 $5,315 $5,020 $4,460

2/3 Page 4,475 4,405 3,935 3,520

½ Page ISL 4,095 3,865 3,565 3,380

½ Page 3,475 3,430 3,080 2,890

1/3 Page 2,385 2,330 2,135 1,890

¼ Page 1,990 1,885 1,775 1,015

COVERS		

Back Cover $5,900

Inside Front 5,500

Inside Back 5,795

Cover rates include space,  
color & premium charges

Mechanical requirements
(without bleed)
Page unit Width Depth

1 page 7” 9.875”

2/3 page 4.5 9.875

1/2 page horizontal 7 4.875

1/2 page vertical 3.385 9.875

1/2 page island 4.5 7.375

1/3 page square 4.625 4.875

1/3 page vertical 2.125 9.875

1/4 page vertical 3.375 4.875

1/6 page vertical 2.125 4.875

Trim Size 8 10.875
Bleed Size 8.25 11.125

For Information Concerning 
Back of Book Advertising Rates
Please call Erica Finger at 800.547.7377 x1324 for more information.

COLOR CHARGES

2-Color $500

Matched 750

Fractional 4/C 600

Full Page 4/C 995

Bonus conference 
marketing options
The original triple play packages!

Get pre- and post-show exposure for both ISC West and ASIS

Run a Full or half four-color advertisement in the February, 
March and April issues of Security Technology Executive  
and receive: 

• �The opportunity to poly-bag up to 8-pages of supplied 
company literature in the March (ISC West Conference 
in Las Vegas) show issue of STE at NO CHARGE!

• �One FREE product E-Blast in 
in February or April. 

• �The opportunity to do a pre-show direct mail campaign to 
1,000 vertical market subscribers of YOUR CHOICE at NO 
CHARGE for the list!

• �New Product Showcase releases in the March show issue 
and post-show April issue of Security Technology Executive! 

• �A FREE Company Profile in the March ISC West issue equal 
to your ad size (minimum ½ page).

See your sales rep for the special 3x triple play 
conference package rates!

Run a Full or half four-color advertisement in the August,  
September and October issues of Security Technology  
Executive and receive: 

• �The opportunity to poly-bag up to 8-pages of supplied 
company literature in the September (ASIS Conference 
in Orange County) show issue of STE at NO CHARGE!

• �One FREE product E-Blast on SIW.com in August or October.

• �The opportunity to do a pre-show direct mail campaign to 
1,000 vertical market subscribers of YOUR CHOICE at  
NO CHARGE for the list!

• �New Product Showcase releases in the September show 
issue and post-show April issue of Security Technology 
Executive! 

• �A FREE Company Profile in the pre-show August ASIS issue 
equal to your ad size (minimum ½ page).
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